WNUN®AT 47 (2) : 307-316 (2562). KHON KAEN AGR. J. 47 (2) : 307-316 (2019). /doi: 10.14456/ka}.2019.21

= a Y = [V ]
ﬂ"liﬂﬂ‘lel"l‘wE]ﬂﬂii3Jﬂ1icl“lf?ﬂ5!ﬂll!!EI$ﬂ%%ﬂﬁﬂuﬂ§$ﬁuﬂﬁﬂ1iﬂﬂ1ﬂ
d'd ' 5 = WU o W v =) v A
1’]SJNEIﬂ’r)fn3°lf’r)’@ni!ﬂNﬂ?)x‘lﬂHﬂ”l%ﬂﬂﬂEW‘]ﬁl@\‘]ﬂi’J!ii’)‘t!‘lfnin
114!511ﬂﬂ"lﬂﬁzfl}uﬂﬂﬁll@x‘]ﬂﬁ%mﬂ‘lﬂﬂ

A Study of Chemical Use Behaviors and Marketing Mix Factor Influencing
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ABSTRACT: The objective of this study is to analyse farmers’ purchasing decisions of chemical
pesticides in the Western Region of Thailand. After the purchasing decision is made, this study
additionally examines the marketing mix factor that influenced the purchasing decision. The
survey sample examined consists of approximately 377 households. Data was gathered to answer
the research question, and descriptive statistics were used. The results indicate that herbicides
are the most necessary and unavoidable, followed by insecticides and fungicides, respectively.
Every farmer claimed to use herbicides due to labour shortages and a lack of alternative substrate
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or alternative methods that are both effective and economical. With regard to the marketing
factors that influenced the farmers’ purchasing decision, the quality and efficacy of the product
were found to be the most influential, followed by distribution, promotion and price, respectively.
Keywords: Chemical use behaviors, Marketing mix factor, Purchasing decision, Chemical

pesticide, Paddy field
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Table 1 Summarize of Characteristics of Consumers’ Purchasing Decisions

Purchasing decision Mean" sD? Interpretation
1. Product 4.25 0.29 Strongly agree
2. Price 3.50 1.05 Agree
3. Distribution 4.16 0.81 Agree
4. Promotion 3.76 0.98 Agree
Total 3.84 0.92 Agree

¥ Average of purchasing decision, 4.21-5.00 = Strongly agree, 3.41-4.20 = Agree, 2.61-3.40 = Uncertainly/not

applicable, 1.81-2.60 = Disagree, 1.00-1.80 = Strongly disagree

2'3.D. = Standard derivation
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Table 2 General characteristics of consumers’ purchasing decisions

(n=377)
Level of opinion
Uncertainly/
i isi Strongl Strongl
Purchasing Decisions b rge)‘; Disagree not Agree ; reiy vean!  SpZ
9 (percent) ~ applicable (percent) 9 o
(percent) (percent) (percent)
1. Product
1.1 Quality of 0 5 40 111 221 4.45 0.74
product/efficacy (0) (1.3) (10.6) (29.4) (58.6)
1.2 Trade name 5 8 63 218 83 3.97 0.77
(1.3) (2.1) (16.7) (57.8) (22.0)
1.3 Registration from 5 30 21 166 155 4.18 0.92
government (1.3) (8.0) (5.6) (44.0) (41.1)
(0) (1.3) (10.6) (29.4) (58.6)
2. Price
2.1 Reasonable price 6 17 80 168 106 3.94 0.89
(1.6) (4.5) (21.2) (44.6) (28.1)
2.2 Bargain sale 10 35 71 182 79 3.77 0.97
(2.7) (9.3) (18.8) (48.3) (21.0)
2.3 Long duration 53 57 79 168 20 3.12 1.16
credit (14.1) (15.1) (21.0) (44.6) (5.3)
2.4 Cheap price 43 77 86 127 44 3.14 1.20
(11.4) (20.4) (22.8) (33.7) (11.7)
3. Distribution
3.1 Good location 8 10 14 189 156 4.27 0.81
(2.1) (2.7) (3.7) (50.1) (41.4)
3.2 Car parking 5 5 38 197 132 4.19 0.76
(1.3) (1.3) (10.1) (52.3) (35.0)
3.3 Representative 8 16 45 198 110 4.03 0.87
from supplier 2.1) 4.2) (11.9) (52.5) (29.2)
4. Promotion
4.1 Compliment and 29 20 80 12 136 3.83 1.20
discount (7.7) (5.3) (21.2) (29.7) (36.1)
4.2 Advertisement 8 82 144 95 48 3.24 0.99
(2.1) (21.8) (38.2) (25.2) (12.7)
4.3 Quality of Service 10 22 49 203 93 3.92 0.91
(staff) (2.7) (5.8) (13.0) (53.8) (24.7)
4.4 Free logistics/ 7 16 30 218 106 4.08 0.82
delivery (1.9) (4.2) (8.0) (57.8) (28.1)

Y Average of purchasing decision, 4.21-5.00 = Strongly agree, 3.41-4.20 = Agree, 2.61-3.40 = Uncertainly/not
applicable, 1.81-2.60 = Disagree, 1.00-1.80 = Strongly disagree
2'3.D. = Standard derivation
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