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The study of cost and return of safe vegetable trading of Sumsung
Agricultural Cooperative Limited, Khon Kaen province
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ABSTRACT: This study reports an attempt to introduce data management system to assist in vegetable farmer coop-
eration. The cooperation purchase vegetable from individual farmers and sell to modern trade marketing channel and
wholesaler. The compared returns from sales of cooperative to wholesale, retail channel and modern trade channel.
The study revealed that the cooperative had highest marketing cost of 29.80 baht per kilogram of vegetable when
sold to a distant supermarket in Bangkok as compared to retail and wholesale channel in local province. However,
the modern trade channel provide highest marketing returns which showed that the cooperative should well serve
marketing service for individual small- scale farmers given that the cooperative is operated efficiently.
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Figures 1 Proportion of vegetable distribution and vegetable total weight in market channel
Note : A : Wholesale to retailers in Khon Kaen province.
@ B : Retail to supermarkets in Khon Kaen province
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Table 1 Average marketing cost in market channel
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Unit: Baht per Kilogram

A B ]
Labor 9.81 9.81 9.24
Transport 4.31 4.31 13.19
Water/Ice 0.62 0.62 0.62
Toxic check 0.37 0.37 0.37
Bag 1.50 5.56 4.02
Basket rent 0 0 2.36
Marketing cost (Baht per Kilogram) 16.61 20.67 29.80
Average monthly selling volume (kg) 1,056 1,757 2,699

Source: Sumsung Agricultural Cooperative (August — October 2012)
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Table 2 Returns from the sale of vegetables 5 species by market channels

Unit: Baht per Kilogram

Vegetable Marketing cost Total cost Selling price Return
cost
A B C A B C A B C A B C
Kale 30 16.6  20.7 29.8 47 51 60 60 68 85 134 173 252
Bok choy 30 16.6  20.7 29.8 47 51 60 40 60 75 6.6 93 152
Celery 67 16.6  20.7 29.8 83 87 96 120 149 186 367 612 892
Looseleaf lettuce 27 16.6  20.7 29.8 43 47 56 50 69 87 6.7 22 30.2
Holy basil 20 16.6  20.7 29.8 37 41 50 35 80 100 -1.6 39.3 502
Average 34.8 16.6  20.7 29.8 514 554 644 61 852 1066 972 298 42

Note: A = Wholesale in Khon kaen B = Supermarket in Khon kaen C = Supermarket in Bangkok

Source: Sumsung Agricultural Cooperative business (August — October 2012)
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