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ABSTRACT: The objectives of this research were: 1) to study basic demographic, socio-economic,
knowledge factors about Smart Farmer, external support factors and exposure to agricultural information
2) to study opinion on becoming Smart Farmer 3) to examine relationship between basic demographic,
socio-economic, knowledge factors about Smart Farmer,external support factors and exposure to
agricultural information and the opinion on becoming Smart Farmer. The samples were 325 farmers.
Data were collected by using the questionnaire. Statistic to analyze data included frequency distribution,
percentage, arithmetic mean, standard division, maximum score, minimum score and chi-square test.
The research revealed that 1) most farmers were male with the average age 53.92 years old, attained
primary education, were married, had 4-5 family members, gained average experience in farming
27.93 years and did integrated farming. Average income from agriculture was 279,520 Bath/year,
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average income from non-agriculture was 61,050.77 Bath/year, an average land for agriculture 17.89 rai,
average agricultural labors 2.92 persons. Most of farmers had loan for agriculture. They had knowledge
about Smart Farmer was at the high level. The supports from the government and the private sector were
at the moderate level.Farmers received agricultural information from the agricultural extension officials
at the District Agricultural Extension Office,via television and training/special lecture. 2) Farmers
expressed the opinion on becoming Smart Farmer was at the moderate level. 3) Marital status, type of
farming and the exposure to agricultural information from mass media were statistically related to opinion
on becoming Smart Farmer of farmers in Bang Sao Thong district, Samut Prakan province at 0.05 level

of significance.

Keywords: Smart Farmer, opinion, Samut Prakan province
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Table 1 Knowledge of farmers about Smart Farmer (n =325)
Number of respondents
Knowledge of Farmers Correct Incorrect X S.D. Level of
about Smart Farmer answer answer knowledge
(percent) (percent)

1. Goals of the Farmer Development Project towards Smart 296 29 910 .286 High
Farmer aims to provide farmers with the appropriate and (91.1) (8.9)
consistent development which will result in income increase
and a better life quality of farmers.
2. The farmer must be developed to be a competent person 289 36 .889 314 High
with the knowledge and expertise in agricultural occupation. (88.9) (11.1)
3. Development of personnel of the Ministry of Agriculture and 295 30 .908 .290 High
Cooperatives is to be knowledgeable and give advice about (90.8) (9.2)
farming and friendship to farmers.
4.Criteria and qualification of farmer in The Project Smart 286 39 .880 .326 High
Farmer include person who is proud to be farmer, be (88.0) (12.0)
knowledgeable in agricultural production systems, and be able
to analyze and link production management and marketing.
5. Smart farmer screening will be categorized into three 268 57 .825 .381 High
groups : Role Model Smart Farmer, Existing Smart Farmer, (82.5) (17.5)
and Developing Smart Farmer.
6. Smart farmer refers to the farmer who passes the criteria 279 46 .858 .349 High
of being a smart farmer and can be the role model for other (85.8) (14.2)
farmers.
7.Six basic qualification for being a smart farmer are : (1) 281 44 .865 .343 High
having knowledge about the subject, (2) having information (86.5) (13.5)
for making decision, (3) having management of productivity
and marketing, (4) awareness of product quality and safety
of consumers, (5) being responsible for the environment and
society; and(6) being proud of being a farmer.
8. Being Smart Farmer has to pass two screening criteria: (1) 278 47 .855 .352 High
revenue qualification and (2) Smart Farmer fundamentals (85.5) (14.5)
9. Role Model Smart Farmer has to have agricultural 274 51 .843 .364 High
knowledge that can share lessons learned with other farmers. (84.3) (15.7)
10. Farmers who do not pass the criteria for becoming Smart 285 40 877 .329 High
Farmer will be trained and go to the process of developing (87.7) (12.3)
their own potential in farming.
11. Roles of Smart Farmer are to facilitate and to share 292 33 .898 .303 High
knowledge or advice to other farmers. (89.8) (10.2)
12. Being a role model or learning point for other farmers in 301 24 926 .262 High
the area. (92.3) (7.4)
13. Being public-minded person to be ready to assist the 295 30 .908 .290 High
society and other farmers in the area. (90.8) 9.2)
14. Being proud of the agricultural career and being tenacious 297 28 914 .281 High
in the farm land. (91.4) (8.6)
15. Having the intention to produce agricultural products in 280 45 .862 .346 High
accordance with GAP, GMP, organic agricultural products or (86.2) (13.8)
other standards.

Total .881 115 High
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Table 2 The external support (n=325)
Level of Support
The external High Moderate Low X S.D.
support (percent) (percent) (percent)
1. government sector

1.1 Marketing 103 167 55 2.15 .682
(31.7) (51.4) (16.9)

1.2 Document 147 139 39 2.33 .681
(45.2) (42.8) (12.0)

1.3 Training 166 142 17 2.46 .595
(51.1) (43.7) (5.2)

1.4 Visiting 122 164 39 2.26 .657
(43.4) (44.6) (12.0)

Total 2.37 .685

2. private sector

2.1 Marketing 57 120 148 1.72 744
(17.5) (36.9) (45.5)

2.2 Document 69 161 95 1.92 707
(21.2) (49.5) (29.2)

2.3 Training 95 132 98 1.99 772
(29.2) (40.6) (30.2)

2.4 Visiting 60 126 139 1.76 745
(18.5) (38.8) (42.8)

Total 1.84 750

The external support total 2.36 524
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Table 3 Opinion of farmers on criteria of becoming Smart Farmer
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(n =325)

Level of opinion

Opinion on becoming Smart Farmer Highly agree  Moderately agree  Less agree - S.D.
(percent) (percent) (percent)
1. Income
1.1 Income is not less than 180,000 Baht / household / year. 108 164 35 217 684
(33.2) (50.5) (16.3)
2. The knowledge of the subject
2.1 Being a facilitator for technology transfer or giving advice 62 167 96 1.90 .690
to others. (19.1) (51..4) (29.5)
2.2 Being a role model farmer or learning point for others. 65 177 83 1.94 674
(20.0) (54.5) (25.5)
3. Having information to decision
3.1 Being able to access to resources from staff and through 71 158 96 1.92 714
other information and communication technologies such as (21.8) (48.6) (29.5)
internet, mobile phone, smart phone etc.
3.2 Keeping record and using data for planning analysis 86 154 85 2.0 726
before implementation and product management to meet (26.5) (47.4) (26.2)
market demand.
3.3 Using information to solve problems and develop their 152 141 32 2.37 657
own career. (46.8) (43.4) (9.8)
4. The management of products and marketing.
4.1 Having the ability to manage inputs, labor and capital, etc. 103 163 59 214 694
(31.7) (50.2) (18.2)
4.2 Being able to link products and marketing for sales. 97 161 67
(29.8) (49.5) (20.6) 209 .70
4.3 Being able to manage zero waste. 94 165 66
2.09 697
(28.9) (50.8) (20.3)
5. Awareness of product quality and safety of consumers
5.1 Having knowledge or being trained in GAP, GMP, organic 100 162 63 211 700
farming or other standards. (30.8) (49.8) (19.4)
5.2 Having production processes that comply with GAP, 83 152 90 198 730
GMP, organic farming standards or other standards. (25.5) (46.8) (27.7)
6. Responsibility for the environment/ society
6.1 Having product processes that do not cause pollution and 158 129 38 037 684
do not destroy the environment. (48.6) (39.7) (11.7)
6.2 Having activities to the community and society 137 145 43 009 687
continuously. (42.2) (44.6) (13.2)
7. Being proud of being a farmer
7.1 Being dedicated to the agricultural profession. 206 90 29
2.54 654
(63.4) (27.7) (8.9)
7.2 Loving and cherishing the farm land and the agricultural 216 60 49 251 744
profession for the next generation. (66.5) (18.5) (15.1)
7.3 Being happy and satisfying with the agricultural profession. 227 75 23
(69.8) (23.1) (7.1) 263 o614
total 224 706




340

paudi 7 tasaffiaudNNusAuANAnLTIY
Aan15Llu Smart Farmer

mnm@ﬁn‘mmmzﬁ"wﬁuﬁawdwﬁqﬁﬂﬁaﬁm
douynna TadefiuiAsegna fladtdupnnaifen
fiu Smart Farmer tTadgifinunisatiliayuaInanauen
waziladadunisdaiudncansfunisinemsiu
ANNAALTIUAANTTIEYW Smart Farmer 189iNEAING
fneiAnlAg@Aa3 (Chi - Square) i Table 4 wWuqn
ADTUNIWNNTANIA A1TINTVINTINEAT LazNTiTla
S 1089 A UNN N AT LURBNIATY AU
AuAuAATIWsanLTL Smart Farmer 1a9in4mINg
Tsvunitdndtynneadin 0.05

AN1UADIUAINNITANTALRILNEATNT 1A
inemsnsTistaounmlandungainemsnsi bifinss
makupsauaiainliflanusaTunazianlaldi
M sinERsldatinafuf fannuweslunnsdin
slAsNRaMaNATY ﬁmﬂmu%?i%ﬁﬁuzmm
ElpFuuinnssuniennsinems wazilinanundniay
NARBIIMTINERERERRN s MERLANAN SN T LAE
UniiRun

insRINgua1sinee) Wunasnsuazannene
deinaeaInN1ATTsai Tmmﬂwmﬂa‘?ﬂmzﬂqﬂ
flnipisrgia g dn axfunquitliudnams nistas

WAUINEAT 46 (2) 1 333-342 (2561).

A9 mmﬁuaw@Wnuiﬂmw@ﬁgmnndwmju%u
meﬁmiﬁmﬁi@?ﬁl'amiﬁuL’émi’iﬂﬁmm?ﬁ@fgmm
ﬁﬂﬁl,m:rmmﬂziuf:ﬁmwL%ﬂﬂ aula uaziilonna
Midingaulasenissinge] 1emnninigatiane uas
wianlnfuuazliAnusandanuulaunaaeanis
meipdueten

NEAININN9IT ATLINIAIHIUNNFNEATHN
madensatuingiien dududefianuisndini
insmsnsliluneninsuazdinlaliendndeunay
dszinmin TnsRemnamilnavimianunsndanes
Fanmuazi@es InsAsnsasofiunm 33003
YA uazAnLTIR M inEmsnamILdnnsrasd
s ANNAIATY ANHTUENNIALTELNY waztsslamd
aslpsanarenineazi@aaunnndndedsannan fa
Lﬂuma‘m?mzﬁuiﬁLﬂwmsﬂﬁﬁmmﬁuﬁmmlﬁ
anuawlalunsidinganlasanis G UONA (2552)
¥nanad Aetnsimifludeiinsmauilefieuide
sz Fafhdefhesenadge uasnul
wnsuaaununnaFaBeululaqiii uaz nosing
(2536) laAnHANAaINsuaziTyINEAINg
ludtdnnansnisinemsanang nsvird 81nensn
[andndeslvs wudn inwesnslfiFudnansnisinems
mn‘lﬁmﬁﬁﬁmﬂﬁqm

Table 4 The relationship between basic demographic, socio-economic, knowledge factors about Smart

Farmer, external support factors and exposure to agricultural information and the opinion on

becoming Smart Farmer of Farmers in Bang Sao Thong District, Samut Prakan Province (n = 325)

Opinion on Becoming Smart Farmer

Factors Xz b - value
1. Basic demographic
1.1 Gender 1121 ns 0.571
1.2 Age 3.467 ns 0.483
1.3 Educational Level 1.203 ns 0.548
1.4 Marital Status 9.874* 0.043
1.5 Number of Family member 4.009 ns 0.405
1.6 Farming experience 0.510 ns 0.973
1.7 Type of farming 10.224* 0.037
2. Socio-economic
2.1 Income from agriculture 0.731ns 0.947
2.2 Income from non-agriculture 6.025ns 0.197
2.3 Number of land for agriculture 4.582ns 0.333
2.4 Number of agricultural labor 3.334ns 0.504
2.5 Loan for agriculture 0.801ns 0.960
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Table 4 The relationship between basic demographic, socio-economic, knowledge factors about Smart

Farmer, external support factors and exposure to agricultural information and the opinion

on becoming Smart Farmer of Farmers in Bang Sao Thong District, Samut Prakan Province

(continued) (n = 325)
Opinion on Becoming Smart Farmer
Factors >
X p - value
3. Knowledge about Smart Farmer 4.204ns 0.122
4. The external support
4.1 The support from the government sector
4.1.1 Marketing 0.367ns 0.985
4.1.2 Document 2.692 ns 0.611
4.1.3 Training 1.466 ns 0.833
4.1.4 Visiting 1.170 ns 0.883
4.2 The support from the private sector
4.2.1 Marketing 2.008 ns 0.734
4.2.2 Document 2.686 ns 0.612
4.2.3 Training 1.334 ns 0.856
4.2.4 Visiting 1.546 ns 0.818
5.The exposure to the agricultural information
5.1 People media 2.236 ns 0.692
5.2 Mass media 10.966* 0.027
5.3 Activities media 2.600 ns 0.273

ns= Non Significant level at 0.05
* = Significant level at 0.05
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