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Abstract

This research was aimed at studying the marketing system of Stripped Catfish, marketing
channel, marketing margins, problems and recommendations to improve Stripped Catfish marketing
system. Marketing data was collected from direct interview of fisherman, wholesalers and retailers by
using questionnaires. The marketing channel of Stripped Catfish in the study started from
fisherman —> wholesalers —> retailers —> consumers because it was 90.33 percent of all quantities
of fish. Marketing efficiency was measured by gross marketing margins which was composed of
marketing costs and merchants profit (commissions). The results of the study indicated that marketing
margins of wholesaler was 4.77 baht per one kilogram, dividing into marketing costs of 3.92 baht per
one kilogram and merchants profit (commissions) of 0.85 baht per one kilogram the marketing margins
of retailer was 26.93 baht per one kilogram, comprising marketing costs of 6.45 baht per one kilogram
and merchants profit (commissions) of 20.48 baht per one kilogram. For the gross marketing margins
was considered, Gross marketing margins was 31.70 baht per one kilogram, dividing into marketing
costs of 10.37 baht per one kilogram and merchants profit (commissions) of 21.33 baht per one
kilogram. Problems of Stripped Catfish marketing system were divided into 4 main problems. Firstly,
fisherman equipments were very expensive. Secondly, There was intense competition between
wholesalers to buy Stripped Catfish. Thirdly, Stripped Catfish’s price highly fluctuated that it affected
income of fisheries, wholesalers, and retailers. Finally, gasoline price sharply increased that caused high
transportation cost. Recommendation for person who interested in this business might study consumer
demand of Stripped Catfish, consumer satisfied of any Stripped Catfish product such as fresh or

processed Stripped Catfish in order to reach mar.
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Fig. 1 Marketing channel of Stripped Catfish
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Table 1 A computation of marketing margins of wholesaler

Item Stripped Catfish
Baht/kg Percentage

1. Wholesale price 18.05 100.00
2. Farmer’s price 13.28 73.57
3. Marketing margins of wholesaler 4.77 26.43
3.1 Marketing costs 3.92 21.72

- Gasoline 1.13 6.26

- Ice cost 0.91 5.04

- Telephone cost 0.25 1.39

- Labor cost 0.87 4.82

- Other expenditures 0.76 4.21

3.2 Commissions 0.85 4.71

NAMIMUID MWIHADNMIANMAYRINDM  6.45 U Nsedlaniu ¥iesavay 14.34 Y9351
oldan Unagivedmuneland uwaenns  eddn wazmlsvesea Ay 20.48 vmde
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= tﬁ’ v U \ o
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248 Uit 35 avudl 2 WENgU-T9ueu 2550 UAUINYAT
Table 2 A computation of marketing margins of retailer
Item Stripped Catfish
Baht/kg Percentage
1. Retail or consumer price 44 .98 100.00
2. Wholesale price 18.05 40.13
3. Marketing margins of retailer 26.93 59.87
3.1 Marketing costs 6.45 14.34
- Gasoline 3.77 8.38
- Plastic bag cost 0.54 1.20
- Ice cost 1.26 2.80
- Rent 0.36 0.80
- Telephone cost 0.30 0.67
- Water cost 0.03 0.07
- Other expenditures 0.19 0.42
3.2 Commissions 20.48 45.53

snamsiianed umaeumsamananua
umdenmsnaiafanua i Audunu
manmatamuauazilsvesnedianug Nane
Yanvienaveauslnaniny 44.98 msenlanin
viseferar 100.00 snvszefRudanzldiunm
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Veddn  Fii wmdsnmsaaanavua iy
31.70 vmaedlanin viieivvaz 70.48 Y891
eUdn i uu’aLﬂuﬁunummamﬁ”’mumﬁwﬁ’u 10.37
vmdenlansn viseiesaz 23.05 veanmnelan
nazilsvesradiaua A 21.33 1nndenlans

1305000y 47.42 ¥9951m1181an (Table 3)

Table 3 Fisherman’s price and gross marketing margins as the percentage share of retail or

consumer poice i stripped catfish marketing

Item Baht/kg Share of consumer

Prices (%)
Fisherman’s share 13.28 29.52
Gross marketing margins 31.70 70.48
Marketing costs* 10.37 23.05
Commissions 21.33 47.42
Retail or consumer price 44.98 100.00

* All operating costs plus transportation costs
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Table 4 Fisherman’s price spreads and the break - down components of the gross marketing

margins
Item Stripped Catfish
Baht/kg Percentage
1. Retail or consumer price P 44.98 100.00
2. Marketing costs M, 10.37 23.05
Gasoline 4.90 10.89
Plastic bag cost 0.54 1.20
Ice cost 2.17 4.82
Rent 0.36 0.80
Telephone cost 0.55 1.22
Labor cost 0.87 1.93
Water cost 0.03 0.07
Other expenditures 0.95 2.11
3. Commissions C. 21.33 47.42
4. Fisherman’s price P, 13.28 29.52
5. Fisherman’s — retail price spread P, - P, 31.70 70.48

(Gross marketing margins)
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