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ABSTRACT: As the egg industry in Thailand has displayed strong growth, this study aims to
study production and marketing of Egg in Thailand. We use secondary data and primary data
obtained by interviewing many specialists to analyze egg industry over the past decade. Results
show that there are three production types: cage, barn-laid and free-range. The Contract farming
systems and Integrator have played a major role in egg production. Production has become
more concentrated with a few large producers and many small and medium sized producers.
According to egg production during 2014 to 2017, nearly 50 percent of all eggs come from eight
producers. Domestic consumption is the main influence on the egg industry, almost 98 percent
of the eggs are consumed within Thailand. Most shell eggs are sold through modern trade and
the large producers’ own channel. Shell egg prices are impacted by demand driven and shell egg
prices tend to increase during holiday periods. In addition, egg market can be categorized into
generic eggs and specialty eggs. Specialty egg producer have begun marketing free-range eggs,
organic eggs or nutrient enhanced eggs to meet consumers ‘demand for specialty eggs. Due to
higher production costs of specialty eggs, specialty eggs are priced higher than generic eggs.
Keywords: Egg industry, Production, Marketing, Thailand
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Figure 1 Egg Market Share during 2014 to 2017
Source : Betagro (2560)
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