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Factors affecting the decision on purchasing the local fabric products of

Primary School Teachers In Educational Area 1, KhonKaen Province
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ABSTRACT: The objectives of this research were to study the factors affecting the decision on
purchasing the local farbric products of primary school teachers in Primary Educational Service
Area Office 1 (PESAO), Khon Kaen province. Data collection used questionnaires to 185 teachers
in March to April 2018. SPSS for Windows was used for analysis to determine the frequency,
percentage, mean, minimum, maximum, standard deviation, T-test, and F-test. The results of
research revealed that the factors affecting the decision on purchasing the local farbric products
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of primary school teachers in high level on issues including quality, colors, product patterns,
meticulously processing, hallmark, famously of products resources, good price with quality, can
be bargaining prices, show price tags, price is fixed, variety of shops in products selling place,
variety products, good organize for easy selection products, welcoming and explains of staffs,
good decoration, special discount price promotions, government campaigns for use local clothe
products, give premium products, media extensions, to keep identity of Thai, use for cultural and
ceremonies, for souvenirs, government campaigns to use local cloth products, community or family
members influence to use local cloth products, colleagues influence to decision purchasing local
cloth products, and bought local cloth products as a fashion item. And factors affect to decision
to bought local cloth products in low level on issues in wearing it as a specified social status. In
addition comparison factors affecting local cloth products purchasing decision of the local cloth
costumes of teachers showed that the teachers who had sex, age, teaching experience, income
and expenditure for bought local cloth products were different. There was affect to local cloth

products purchasing decision that significant difference on some issues.
Keywords: local fabric products, Primary School Teachers
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Table 1 Factors influencing the purchase decision for primary teachers

Factors influencing the purchase decision Mean S.D. Classification for
influencing the
purchase decisions
1. Products 2.76 0.43 High Level
1.1 the quality of the fabric 2.99 0.10 High Level
1.2 Color of fabric 2.92 0.27 High Level
1.3 Patterns and patterns of fabric 2.88 0.38 High Level
1.4 Fineness of weaving 2.86 0.44 High Level
1.5 Quality label 2.53 0.69 High Level
1.6 The reputation of fabric production 2.38 0.74 High Level
2. Price 2.80 0.46 High Level
2.1 Appropriate price compared to quality 2.87 0.36 High Level
2.2 To be able to negotiate price 2.85 0.38 High Level
2.3 There is a clear price tag. 2.76 0.55 High Level
2.4 There is a fixed price. 2.71 0.57 High Level
3. Distribution 2.81 0.40 High Level
3.1 Sources of supply There are a variety of shops. 2.89 0.33 High Level
3.2 Shop has a wide selection. 2.86 0.34 High Level
3.3 Easy to buy. 2.83 0.39 High Level
3.4 Reception and description of sales staff 2.82 0.42 High Level
3.5 The decoration of the shop is beautiful. 2.65 0.55 High Level
4. Marketing promotion 2.55 0.59 High Level
4.1 Special Discounts 2.69 0.52 High Level
4.2 Public Relations Campaign for Thai Textiles 2.63 0.57 High Level
4.3 To have a free product 2.46 0.64 High Level
4.4 Advertising through media 2.43 0.66 High Level
5. Social Factors 2.57 0.57 High Level
5.1 Want to preserve Thai identity? 2.83 0.39 High Level
5.2 To use the sacred and sacred. 2.79 0.44 High Level
5.3 Suitable for mature adults respect 2.76 0.51 High Level
5.4 Government policy in campaign to use Thai fabrics 2.75 0.50 High Level
5.5 Community members or family members have influence 2.48 0.63 High Level
on the use of cloth
5.6 Affiliates influence buying decision Fabric 2.38 0.72 High Level
5.7 Buy fabric as fashion apparel 2.35 0.70 High Level
5.8 Putting on local fabrics is an indication of social status. 2.22 0.72 Low Level
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