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Consumers’ behavior of fresh-cut fruits in Phitsanulok municipality

v q

yayasau 131, 83 n3z01ena1a” uaz wilan uemn'

Boonyarat Buakham', Mayuree Krajayklang'* and Panida Maketup'

undmge: AnmganssunaEinarsldfusaedizing saiiadeiidaradidysenis@entsineusldia
winieiduuumslunsiaunnansneualEFausisliiannm nquitihvane fe duslneueldluanmeung
wpsiwnylan Auan 398 Au quated1elagliAtieierniniiandulaeld Purposive Samplingsausndeys
Tnelduuuaeuninuaznisduniwnl Madfdamssuunlunisnmsideyauaznimeasueila-aupdfainnis
A wudn mALazelETianuduius uAuRlun i AenenaliFaL AN 0 A (P<0.05) wazilAans

v o s

duiusiuiladaniianudrAyseniamantiinana ldanusatedidadAynieada (P<0.05) Taewaucjaiaan

HaualiFnLsAsiatianLsinannndneene wazdugndiaseldszndne 5,000-10,000 U msaReauANEzAIN

atnauazsalunisislnailuiladedrAysaniaaaniisinanaldfauss Inenllennantanaldfaussansnis
ve y o T o X " .

e LIARLFIRINANUNF 1Nge HaldFnussnHenaenTelunisAnwil Ae wadln dudven waznzaiag

(70.60%, 9.55%, 8.29% MNANAL)

AdATY: WoAnssnaedUEing, naldsiauwsl, nAuiauasieolan

ABSTRAT: The objectives of this paper were to study the consumers’ behavior of fresh-cut fruits, and to determine
the factors affecting the target group’s choice in choosing to consume fresh-cut fruits. The target group consisted
of fresh fruit consumers in Phitsanulok municipality. The data was collected by means of questionnaire from the
sampling consumers of 398 persons by using a non-probability sampling technique. The descriptive statistics and
chi-square test were used for analysis in this study. The findings indicated that gender and income had showed a
significant relation to the frequency of consumption (P<0.05), and to the important factor that was for consumers’
purchasing decision (P<0.05). Female became the main consumer compared to the male with income between
5,000-10,000 bahts per month. Convenience and ready to eat of fresh-cut fruits became the most important factor
for consumers to purchase the fresh-cut fruits. Street vendor’s stall of fresh-cut fruits around the city became the
most popular market type. Fresh-cut watermelon (70.60%), pineapple (9.55%), and mango(8.29%) were popular for
consumers in this study, respectively.
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Table 1 Demographic analysis.
Demographic analysis # Percentage Demographic analysis # Percentage
(%) (%)
Sex Female 212 53.27 Status Single 223 56.03
Male 186 46.73 Married 175  43.97
Age Under 20 year 77 19.35 Occupation  Government officer 74 18.59
20-30 year 232 58.29 Employee 128 32.16
31-40 year 61 15.33 Government 60 15.08
employee
41-50 year 17 4.27 Housekeeper 28 7.04
Over 51 year 11 2.76 Student 90 22.61
Education  Lower than 37 9.30 Business Owner 18 4.52
primary
Primary school 74 18.59 Income Less than 5,000 82 20.60
Secondary 114 28.64 5,000-10,000 240 60.30
school
Diploma 75 18.84 10,001-15,000 44 11.06
Bachelor 86 21.61 15,001-20,000 18 452
Higher than 12 3.02 More than 20,000 14 3.52
Bachelor
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Table 2 Consumers’ behavior in a consumption of fresh-cutfruits.

Consumers’ Behavior # Percentage  Consumers’ Behavior # Percentage
(%) (%)
Frequency < 2 times/week 53 13.32 Key Factor Convenience 327 82.16
2-5times/ week 158 39.70 Quality/Healthy 23 5.78
> 5 times /week 187 46.98 Taste/Appearance 27 6.78
Type of Supermarket 21 5.28 Nutrition 21 5.28
market
Market/Weekly 139 34.92 Factor to Various shops 7 1.76
market decide on
market type
Fresh fruit shop 32 8.04 Several types 84 21.11
Street vendor 206 51.76 Closed by office 258 64.82
Quantity <2 types 122 30.65 Cheaper than others 49 12.31
2-3 types 197 49.50 Price Medium price 93 23.37
>3 types 79 19.85 Low price 215 54.02
Most Water melon 281 70.60 Suitable price for the 90 22.61
favorite economic situations
fruit
Pineapple 38 9.55
Guava 19 4.77
Mango 33 8.29

Papaya 27 6.78
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