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Development of Indigo fabric products for new market sectors:
A case study of indigo dyed cotton producers in Amphoe Phanna
Nikhom, Sakon Nakhon
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ABSTRACT: The study aims to explore income and marketing attitude of a group of indigo dyed cotton producers in
Amphoe Phanna Nikhom, Sakon Nakhon for developing products for the new market sectors. The training program
(both market theory and practice) were used. The income data were collected for 12 months after training period. The
qualitative data was done by focus group discussion of indigo dyed cotton producers and new customer groups 12
months after training. It was found that the income of indigo dyed cotton producer was monthly increasing and those
income from new indigo dyed products (barrette, earring, bag and multi-purpose blanket) counting as 36 percentage
from total income at 12 month after training. For marketing attitude, it was found that indigo dyed cotton producers
have high score to answer purchase decision of new customers (teenager, and working-age people) in marketing
mix paradigm such as product, price, place and promotion. The study could be benefit for development of products
matching to needs of new customers with target gold of income and sustainability for local fabric producers.
Keywords: Development, Marketing attitude, indigo fabric products, new customer sector
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Figure 1 Training for pattern design, new product and new logo
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Table 1 The results of evaluation after training activities

1 AI 49{ v 1 d’l A o v +|
nauinau lawn waln @etindndanasu nezih
dAguieuntsvasd Nunavaestlsvay fAuansly
Figure 1

Results Activity 1

Pattern design and New

product development

Activity 2 Activity 3
Creating a pattern cutting and  Packaging, Brand and

Sewing method Label Development

Percentage of Training utilization 95.75
Percentage of client satisfaction 95.42
Score of knowledge utilization 4.03
Score of the suitability of course
3.96
content
Comparing project cost and time
gpros 3.72

to Values
Success of activity

Number of new product

Number of pattern design

80.00 80.00
86.19 95.75
4.58 4.25
4.50 4.25
4.69 4.37

New product such as hand bag, Packaging, Brand and
necktie, multi-purpose blanket Label

barrette, earring and brooch
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Figure 2 Total Income and Income of new products
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Table 2 Attitude towards marketing mix of indigo dyed cotton producers to demand of new customers

Demand of New customers

Producer’s attitude towards demand of

Questions Working-age
new customers

Teenager people

1. New indigo dyed cotton products
Necktie
Bag
Multi-purpose blanket
Indigo dyed T-shirt
Barrette and Earring

a w = DN

2. Customer demand of Pattern design
Chic and modern design
Vintage design
Local design
Contemporary design

w N o -

Striped tie dyed and Ikat woven design

3. Packaging design
Beautiful packaging design
Plain packaging design
Packaging with brand and label
Valuable packaging which similar to souvenirs

a N A~ Ww
N

Reusable packaging
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Table 2 Attitude towards marketing mix of indigo dyed cotton producers to demand of new customers (cont.)

Producer’s attitude towards demand of

Questions

new customers

Demand of New customers

Working-age

Teenager people

4. Suitable price of indigo dyed handbag
350-400 Baht
401-500 Baht
501-600 Baht
601-700 Baht
701-800 Baht

= N W~ O

5. Suitable channel distribution of indigo dyed
product

OTOP Shop

Trade show and Exhibition

Buy directly from the producers

Online shopping

Distributors/Middle man

N =~ AW
N

6. The need for Marketing promotion
Buy 1,000 Baht get 5 % discount
Buy 2 get 30% discount for the 3 piece
Free delivery
Barraging and discount
Free gift

AN -2 W

Remark: 5 = most buying demand, 4 = more buying demand , 3 = medium buying demand, 2 = little buying demand

and 1 = least buying demand
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