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Tea products consumption behaviors and acceptance of
Ban Na Jok green tea
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ABSTRACT: The purpose of this research was to study the development of Ban Na Jok green tea. Five products of
Ban Na Jok green tea were develop including 1) leaves 2) mature leaves 3) flower 4) leaves+ flower and 5) mature
leaves+ flower. Consumers test was conducted with a total of 100 panelists in Mueang Nakhon Phanom District
found most consumers generally accepted the flower product in terms of overall liking, color, smell , flavor and after
taste (P<0.05). In term of consuming behavior, Thai consumers preferred to drink hot tea which was either Green
tea or Japanese tea. The objective of drinking was for health nourishment. The period of drinking was mostly in
the early morning (6.00 am — 8.59 am) with 1 to 2 glasses per week. The purchasing place was convenient store in
community. The consumption of the drink was at home or respective residence. The tea product information was
recieved from television. The purchasing decisions were made by themselves and bought tea products regularly.
Keywords: green tea, consumer, Ban Na Jok
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Table 1 Sensory evaluation of Ban Na Jok green tea products

Attributes
Treatment Colour Smell flavor after taste Overall liking
T1(leaves) 5.89° 5.95 5.88° 5.61° 5.63"
T2(mature leaves) 6.80" 6.68™ 6.73% 6.61" 6.53
T3(flower) 6.83" 6.92° 6.89° 6.85° 6.83°
T4(leaves+
6.40" 6.39°° 6.36™ 6.29" 6.34%°
flower)
T5(mature N oo . N e
6.38 6.49 6.41 6.32 6.40
leaves+ flower)
Mean in a column with a different letters are significantly different (P<0.05)
Score = 1 = Dislike very much, 9 = Like very much
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